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Objec-ves	of	WP6	
•  Disseminate	informa)on	about	PREGART,	its	objec)ves	and	outcomes	

•  Facilitate	collabora)on	and	informa-on	exchange	between	
stakeholders,	scien-fic	communi-es,	pa-ent	groups,	the	general	
popula-on	and	interna-onal	organiza-ons	such	as	WHO	

•  Promote	the	use	of	results	of	PREGART	in	developing	and	revising	HIV	
treatment	guidelines	for	pregnant	and	breast	feeding	women	

•  Create	effec)ve	bilateral	communica-on	channels	with	stakeholders,	
academia,	research	and	the	public	as	a	whole	

•  Disseminate	the	final	results	(exploita-on)	of	the	project	to	target	
audiences	like	stakeholders,	academia	and	researchers,	and	the	general	
public	
	



What	is	dissemina-on?	

•  Transfer of knowledge and results to the ones that can make 
best use 

•  Maximizes the impact of research, enabling the value of results to 
be potentially wider than the original focus  

ü  Essential element of all good research practice  

ü  Prevents results from being lost  

ü  Strengthens and promotes the profile of the organisation  

Dissemination 
•  The public disclosure of the results by any appropriate means, 

including scientific publications 
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What	is	communica-on?	
Communica-on	

•  Taking	strategic	and	targeted	measures	for	promo)ng	the	ac)on	itself	and	
its	 results	 to	 a	 mul-tude	 of	 audiences,	 including	 the	 media	 and	 the	
public,	and	possibly	engaging	in	a	two-way	exchange	

•  Reach out to society as a whole and in particular to some specific 
audiences  
ü  Is strategically planned and not only ad-hoc 
ü  Identifies and sets clear communication objectives  
ü  Uses pertinent messages, right medium and means  
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Communica-on	 Dissemina-on	

About	the	project	and	results	 About	results	only	

Mul-ple	audiences	
Beyond	the	project’s	own	community	
(include	the	media	and	the	public)	

Audiences	that	may	use	the	results	in	their	
own	work	e.g.	peers	(scien-fic	or	the	
project’s	own	community),	industry	and	other	
commercial	actors,	professional	organisa)ons,	
policymakers	

Inform	and	reach	out	to	society,	show	the	
benefits	of	research	 Enable	use	and	uptake	of	results	

Informing	about	the	project																												Informing	about	the	results															Making	results	available	for	use													

 Newsletter 
 
Project factsheet, brochures 
 
Social media (blogs, Twitter, 
Facebook, LinkedIn) 

Project website and electronic 
dissemination 

 
Articles in magazines 

 
Face-to-face dissemination 

 
Conference Presentations 

Scientific publications 
 
Policy brief/roadmap 
 
Training/workshops/ 
demonstration 
 
Sharing results on online 
repository (research data, 
software, reports) 

Communica-on	Vs.	Dissemina-on	

Communica-on	through	dissemina-on	outputs	

E
xa

m
pl

es
 

Work	Package	6	–	Communica-on	and	Dissemina-on	



What	is	exploita-on?	

ü  Can be commercial, societal, political, or for improving public 
knowledge and action 

Exploitation 
•  The utilisation of results in further research activities other than 

those covered by the action concerned, such as developing, creating 
and marketing a product or process, or creating and providing a service 
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Dissemina-on	 Exploita-on	

Describing	and	making	available	results	so	
that	they	can	be	used	

Making	use	of	results,	for	scien-fic,	societal	or	
economic	purposes	

Audiences	that	may	make	use	of	results	 Groups	and	en))es	that	are	making	concrete	
use	of	results	

All	results	which	are	not	restricted	due	to	the	
protec)on	of	intellectual	property,	security	
rules	or	legi)mate	interests	

All	results	generated	during	project	
Par)cipant	shall	make	best	efforts	to	exploit	
the	results	it	owns,	or	to	have	them	exploited	
by	another	legal	en)ty	

Making	results	available																												Facilita)ng	further	use	of	results																					Making	use	of	results	

Scientific publication 
 
Policy brief/roadmap 
 
Training/workshops/ demonstration 
 
Sharing results on online 
repository (research data, 
software, reports) 

Innovation management 
 

Copyright management 
 

Data management plan 
 

Active stakeholder/user 
engagement 

Spin-off/ Start-up 
 
PhD thesis/ Product post 
 
Further research /Service 
               
Policy change 
 
Societal Activity 

Dissemina-on	Vs.	Exploita-on	
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Strategies	for	horizontal	communica-on	to	other	scien-sts:	
-  To	project	members	through	a	secure	internet	site	
-  Through	project	members	to	other	scien)sts	
-  Peer	reviewed	publica)ons	
-  Conferences	
-  Seminars	
-  Trainings,	and	
-  Workshop	

	
Strategies	for	ver-cal	communica-on	to	stakeholders	(including	WHO,	Industry,	
pa)ent	groups,	NGOs,	etc.):		

-  Reports	and	other	publica)ons	
-  Web	
-  Conferences	
-  Seminars	
-  Workshops	

Strategies	to	Communicate	with	the	Public:		
-  Printed	media	
-  Radio/TV	
-  Web	
-  Open	Seminars/Lectures	
-  Fes-vals	

Strategies for communication 



Project	website		www.pregart.eu		
-  Info	about	the	projects,	update,	results,	ar)cles	etc	

-  Infographic,	data	viz,	online	journal	

-  Intranet	for	internal	use	and	exchange	of	info.	

Communica-on	and	dissemina-on	tools 



Social	Media	-	TwiZer	

Communica-on	and	dissemina-on	tools 

Social media 
(twitter, LinkedIn, 
Facebook etc.) -
> link with 
Edctp twitter 
account; 
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• Newsle_er,	brochures,	flyer	and	
slides…..	

Communica-on	and	dissemina-on	tools 
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•  Workshops,	conferences,	par-cipa-on	in	
forums,	Fes-vals….	

•  Policy	Briefs,	reports,	ar-cles,		publica-ons,		
•  And	also	…..		
- Infographic	and	Data	Viz,		
- videos,		
- interviews	

Communica-on	and	dissemina-on	tools 



Communicate	with	the	Public	

In line with the Horizon 2020 strategy 



Infographic & Data visualisation 

Realised	by:	ZADIG	Communica)on,	hZps://www.zadig.it/	

h_ps://www.	asset-scienceinsociety.eu/	



videos, interviews 
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Communica-on	and	dissemina-on	tools 



•  Ac)vi)es	towards	local	popula)on		
•  Printed	Media:	produc)on	of	material	to	be	
distributed	locally	and	in	local	languages		

•  To	involve	TV	and	radio	(locally)		
•  Media	press	
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Dissemina-on	and	communica-on	-	locally 



																					THANKS	


